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This repor t  ser ves as an impor tant too l  by which we 

communicate to our various stakeholders in

easy-to-understand ways how PLUS Group’ s social 

responsibility (CSR: Corporate Social Responsibility) reflects 

our corporate philosophy. PLUS Group’ s CSR involves its 

efforts in attitude, the environment, and its relationship with 

society.

Period
2016 fiscal year (January 1, 2016 - December 31, 2016)

*Part of this report includes activities before and after this 

period.

Scope
This report focuses on PLUS Inc. but includes PLUS Group 

(our consolidated subsidiaries and affiliated companies)
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・International Organization for Standardization 

“Guidance on Social Responsibility (ISO26000: 

2010)”

・Ministry of the Environment’ s “Environmental

Reporting Guidelines 2012”

・GRI (Global Reporting Initiative) “Sustainability Reporting 

Guidelines Version 3.1 (G3.1)”

Next scheduled publication date
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PLUS no kokoro

Our Philosophy   Unique Values - Higher Satisfaction.

Our Vision We at PLUS strive to provide people all over the world with goods and services that 
support and promote comfortable, pleasant, smart lifestyles and workspaces, and 
contribute to the sustainable advancement of society.

Our Values

As we strive for uniqueness we will:
・Promote customer-first respect
・See our world through the eyes of the 

consumer
・Respect & support free thinking and 

individualism
・Value design with dedication and 

perseverance
・Perpetually challenge and innovate

Our Action

・Try unconventional, unique methods in our 
business approach.

・Spare no ef fort to meet and exceed our 
customer’ s expectations.

・Work dedicatedly, mindful of the 
responsibilities as a member of your family 
and society.

・Str ive for or iginal i t y,  whi le cher ishing 
teamwork and unity.

・Persevere in pursuing and offering brilliant 
and agreeable products and services. 

・Challenge the future with a
　passion to change the existing
　system and society.

Truly-/Entirely-New
More passionate
More properly/correctly
Be more yourself, be unique!
Be more creatively innovative
Make a fresh start in your life

Be more of a PLUS person.

How do we attain unique values?

youngsters and adults alike, that they will find more than simply 

useful for the ir dai ly l ives. We want them to acquire the 

PLUS-Habit of expecting not only functional efficiency but also 

personal comfort and pleasing environmental design, in a 

ground-break ing un ique cu l tu re of  c raf tsmansh ip and 

value-creation that we are striving to foster.

We are striving to provide comfortable, pleasant and smart 

work-cum-play spaces for offices, public premises, educational, 

hospital and welfare institutes.  We aspire to provide people with 

workspaces with ongoing dist inct va lues.  We dedicate 

ourselves to deliver products and services to our customers, 

To accomplish our mission, it is vital that collectively we each 

share an overall common vision and values.

Customer satisfaction is always at the heart of our business.  

“Customer-first respect” , therefore, is what we value more than 

anything.  Thus, we should view business from the consumer 

perspectives.  Our people are our (valuable) asset.  Our respect 

for freedom and individualism combined with keen 

design-consciousness will foster rich creativity in the entire PLUS 

Group.  To create new values, each of us should always be 

mindful of perpetual challenges and innovation, and never cease 

the quest for uniqueness.

What we mean by higher satisfaction?

This means we offer our customers, more than products or 

serv ices, we of fer the customer satisfaction.  With your 

innovation in products and services, we will give our customers 

unprecedented, enhanced satisfaction, which will benefit 

ourselves and society. 

Unique values results in higher satisfaction.  It is with our utmost 

delight that we aim at accomplishing the PLUS Group’ s mission, 

and our dedication to social contribution.

Our PLUS Group co-exists with society. While cherishing 

universal standards, we al l need to create new value. To 

succeed, each of us needs to expand our power based on: our 

challenging spirit, our sensitivity and our perseverance:
*An undaunted challenging spirit to create new markets on our 

own; 

*Keeping a sharp lookout for unique values, holding distinct 

views from

others, and keeping a watchfu l eye on whatever smal l  

happenings occur around with acute sensitivity; and 

*Perseverance in our daily pursuit of personal and corporate 

innovation and discovery. 
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The PLUS Group’ s CSR means the 
realization of our corporate mission.

The PLUS Group corporation’ s CSR means the realization of 
our corporate mission

Top Message

While the economic globalization progresses and values our 

customers need diversify, the PLUS Group established its 

"Mission, Vision, Values, and Principles" (the heart of PLUS) 

program in April 2015 to serve as a platform for its over 5,000 

domestic and overseas employees to share their ideals and 

values and further display their creativity, dynamism, and unity.

Each of us understands and practices these principles; 

applying ourselves to our business activities day after day to 

further our goal of becoming a business that provides new 

values and new satisfaction to our customers. I believe that 

embodying our corporate mission in order to bring about a 

sustainable society and contributing solutions to societal 

challenges through our daily activities is our responsibility to all 

our stakeholders such as customers, society in general, and 

the earth itself, and is the essence of PLUS Group’ s CSR.
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Looking back on 2016, it was the year that the Japanese 

economy experienced moderate recovery, and society 

showed signs of transitioning to a more balanced state of 

affairs.

However, natural disasters such as the Kumamoto earthquake 

and floods brought by the typhoon that struck Iwate and 

Hokkaido, left a severe mark on the areas they devastated. 

We once again express our deepest sympathies to the people 

living in the disaster-stricken areas and pray for their recovery.

This year also marked several tumultuous events outside the 

country, such as the recent spate of terrorist attacks, Brexit, 

and the United States presidential election.

Despite our slow growth in the fiscal year of 2016, we were still 

able to achieve both consolidated and non-consolidated 

increases in revenue.

Amid the continuous shrinking of the domestic market due to 

the aging population, declining birthrates, a dwindling labor 

force, and the rise of paperless workplaces, we are evaluating 

reforms for f iscal year 2017 that promise to break down 

stereotypes in the industry.

In an era of global change, we, too, must hasten to reform the 

structure of our business. Instead of allowing ourselves to be 

overwhelmed by the slumping market, we must tackle 

head-on the challenges that create opportunities for victory 

such as the creation of our own markets and innovation in 

existing markets.

In particular, our focus is on the retail side of our stationery 

business.

For the longest time, we have plagued with uncertainty by 

questions from our customers about where they could buy 

PLUS stationery, but we will f inally begin to tackle these 

long-standing challenges. Along with our efforts to continue 

developing value-added products, we are consider ing 

expanding to overseas markets and providing products 

opt imized for  those markets.  Last year,  we took the 

opportunity to move some parts of production of flat files from 

Vietnam to Japan. We are reviewing the possibility of returning 

even more production capacity to Japan this year.

In terms of our furniture business, we are committed to 

building more "PLUS-like" next-generation of f ices. Last 

November, we carried out a complete renewal of the PLUS 

Furniture Company at our Tokyo Of f ice, implementing 

innovat i ve  f unc t ions tha t  showcase the concept  o f  

"IGOCOCHI making", providing new workplace options and 

methods that were well-received. The "5 TSUBO CAFE," our 

unique cafe space, has gained traction among employees. It 

hosts consultations which are great way to promote the 

exchange of ideas across ranks and generations, creating a 

happy work atmosphere and providing the catalyst from which 

new value is created. We are aiming for this area to gain even 

more publicity and expand its repertoire of services.

Furthermore, we are promoting Jointex Company, our logistics 

arm, as a "New Middleman" that offers new features and value 

and are implementing various programs within it. Of these, 

one of our most unique initiatives is the implementation of a 

certif ication training support program for employees and 

retailers that promises to achieve even greater results. In the 

midst of our business restructuring, we will reinforce our 

transition to smart businesses in three markets: of f ice, 

education, and elderly care and continue to promote our 

"non-stock and non-delivery" services to our retailers.

This 2017, we shall work on solutions to social challenges 

while tackling challenges in our respective industries under the 

banner of our corporate mission: "new satisfaction through 

new values," strive to meet our stockholder’ s expectations 

and demands, and become a company that is trusted, 

respected, and loved by society by continuing to promote 

CSR activities as one united PLUS Group.

Achieving the company mission of "Unique Values - Higher Satisfaction"

PLUS CORPORATION

President and Chief Operating Officer

Koji Imaizumi
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The history of PLUS Corporation star ted in 1948, when 

Chiyoda Stationery Co., Ltd. was founded through the merger 

of two wholesalers of office supplies in Tokyo – Imaizumi 

Shohten and Suzuki Shohten. The company name was then 

changed to PLUS Corporation in 1959. The name was derived 

from the fact that two companies were merged together 

(equal ing a “PLUS” ) , as wel l as the impl ication of the 

founders’ sincere wish to create a company that would be a 

PLUS to society. At the t ime, most companies named 

themselves after the products they handled or the industry 

they were in, such as AA Office Equipment or BB Stationery 

Wholesaler. The reason we did not use such a name was 

because we took into consideration our future business 

expansion. Since then, we have been working enthusiastically 

as a manufacturer in product development, and have 

transformed from a wholesaler of of f ice suppliers into a 

branded manufacturer, and then into a full-scale manufacturer 

with our own factory. At the same time, we have continued to 

promote market creation, including developing unique 

distribution services such as ASKUL and Biznet which are not 

bound by the business practices of the industry or the product 

ranges of stationery and office furniture. In this ever-changing 

economic environment, we focus on each business sector, 

including manufacturing and distribution, while still seeking 

optimal management structure. We aim to maximize customer 

satisfaction by playing a key role in manufacturing, distribution 

and sales as a management company overseeing domestic 

and foreign group companies.

The history of PLUS
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Chiyoda Stationery Co., Ltd. founded.

Changed company name to PLUS Corporation.

Established PLUS Steel Industry Co., Ltd.

Developed and released the first electronic blackboard 

(BOARDFAX) on the market.

Released personal stationery set product TEAM DEMI, 

which became a mega-hit with a total sales volume of 

6.5 million units. 

Received Award of Excellence from the 1985 Nikkei 

Superior Products and Services Award, as well as 

many other awards.

Established PLUS Logistics Corporation.

Completed PLUSL AND, an industr ia l  complex 

cons ist ing main ly of  of f ice furn i ture factor ies.  

Transformed from a manufacturing wholesaler to a 

full-scale manufacturer with our own factories.

Completed Bien Hoa Plant in Dong Nai, Vietnam.

Established ASKUL Corporation.

Established Biznet Corporation.

Established Shantou PLUS Instruments Co., Ltd. in 

Guangdong, China, which manufactures and sells 

electronic blackboards and other products.

Established JOINTEX Corporation (later merged with 

PLUS Corporation) through the merger of the main 

sales and wholesale departments in PLUS. 

Completed Atelier Factory, a wooden furniture plant 

with its own workshop in PLUSLAND.

Opened +PLUS in Nagata-cho, Chiyoda-ku, Tokyo.

Released Kes’ pon Stamp which protects personal 

information. This new idea of using characters to hide 

characters was widely supported and became a hit, 

sell ing a total of 1.2 mil l ion units in the f irst year. 

Received Award of Excellence from the 2008 Nikkei 

Superior Products and Services Award.

Opened European logistics base for stationery and 

office supplies in Gelderland, The Netherlands.

Completed Nhon Trach Plant in Dong Nai, Vietnam. 

Established European sales subsidiary of stationery 

and office supplies in Dusseldorf, Germany.

Increased floor space of Nhon Trach Plant, our PLUS 

Vietnam factory. Started to manufacture scissors. 

Established “PLUS no kokoro” .

2016 CSR community ef for ts. Implementation of 

Community Cleanup Activities.

1948

1959

1960

1984

1990

1991

1996

1997

2000

2001

2006

2007

2010

2014

2015

2016
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The PLUS Group

PLUS Corporation and the group companies can be broadly 

divided into "stationery business division", "furniture business 

division", "distribution business division" and "logistics / 

service business division".

While sometimes each company helps each other as a 

network company and at other t imes each company 

stimulates each other as a good r ival company, we are 

developing a unique business with a flexible idea of changing 

its appearance depending on social change and customer 

demands, in order to achieve "customer satisfaction" with an 

"original way".

The PLUS Group

The showcase conveys the why and how of PLUS products 

and services, with the hope that they can help our customers 

to work in a fun and smart way. The latest products in each 

area are gathered here, including stationery, office furniture, 

and meeting tools. It is also a space for us to communicate 

with as many customers as possible through seminars and 

events. 

+PLUS PLUS STYLE SHOWCASE

Stationery business division

Furniture business division

Logistics / service business division

株式会社教育環境研究所

Institute of Educational Environment 

Overseas Group Companies

Stationery
Company

ステーショナリー
カンパニー

Furniture
Company

ファニチャー
カンパニー

JOINTEX
Company

ジョインテックス
カンパニー

PLUS

VIETNAM
INDUSTRIAL

CO.,LTD.

PLUS
VIETNAM

INDUSTRIAL
CO., LTD.

PLUS Stationery

Shanghai
Co.,Ltd.

普楽士文具
（上海）
有限公司

SHANTOU
PLUS INSTRUMENTS

CO.,LTD.

汕頭
普楽士儀器
有限公司

PLUS

Europe
GmbH

PLUS
Europe
GmbH

PLUS
Corporation of

America

PLUS
Corporation of

America

Taiwan
PLUS

CORPORATION

台湾
普楽士股份
有限公司

プラス
カーゴサービス
株式会社

NSK
Corporation

NSK
株式会社

Town
Service

Corporation

タウンサービス
株式会社

PLUS

Cargo
Service

Co.,Ltd

PLUS Corporation

Domestic Group Companies

PLUS

Logistics
Corporation

プラス
ロジスティクス
株式会社

Biznet
CORPORATION

ビズネット
株式会社

OFFICE COM
CO.,LTD.

オフィスコム
株式会社

APICA
Co.,Ltd.

アピカ
株式会社

myoko
Co.,Ltd.

妙高
コーポレーション
株式会社

KYOKUTO 
ASSOCIATES

Co.,ltd.

キョクトウ・
アソシエイツ
株式会社

Distribution business division

Others (Consulting etc.)

(As of May,2017)

+PLUS PLUS STYLE SHOWCASE
1F Akasaka E ight  One Bu i ld ing,  2-13-5 

Nagatacho, Chiyoda-ku, Tokyo 100-0014

Tel: 03-5860-2350

Open Hours: 10:00 to 17:00 weekdays 

(excluding public holidays, New Year holidays 

and summer)
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As the PLUS Group’ s first initiative, the "PLUS Nationwide 

Cleanup Activities" was conducted by employees from 3 

offices in Tokyo and 8 regional offices across Japan on May 

13, 2016.

On that day, a total of 160 employees from offices in 

Toranomon, Ichigaya and Akasaka participated and 

performed cleanup activities at areas around the offices 

approximately between 8 am to 10 am for 30 minutes. In 

addition, the "Kanagawa Kanzawagawa Clean Project," which 

has continued since 1993, was launched on the same day as 

part of the cleanup activity and was joined by a total of around 

250 people including board members of PLUS Furniture 

Company, employees working for PLUSLAND sites such as 

Maebashi Factory, PL Logistics Center and Otowa Club, as 

well as people from the Maebashi City Hall and local councils. 

From 3 pm to 5 pm, they collected around 450 kg of garbage.

PLUS Nationwide Cleanup Activities

Since March 2015, we have been conducting cleanup activities around our office as part of our 

CSR community efforts. Through the cleanup activities, we are working toward the aim of 

"contributing to society and environment," "beautification of surrounding areas," and "improvement 

of awareness among our employees to participate in CSR," while seeking revitalization of 

communication with local businesses and residents.

PLUSLAND
（Maebashi Factory,Otowa Club,PL Logistics Center）

JTX Kyushu Branch

JTX Chugoku and
Shikoku Branch

JTX Tokai Branch

PFC Nagoya Branch

JTX Kansai Branch
PFC, PSC, PLC

Toranomon Office

Akasaka Office

Ichigaya Office, Biznet

JTX Tohoku Branch,
PFC Sendai Branch

JTX Chubu Branch

JTX Kanto Branch

As a member of the local community
Implementation of Community Cleanup Activities

Employees nationwide were blessed with beautiful weather 

and ambitiously worked on cleaning; they were so focused on 

it that they forgot about the time and ended up spending more 

time than scheduled.
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As the PLUS Group’ s first initiative, the "PLUS Nationwide 

Cleanup Activities" was conducted by employees from 3 

offices in Tokyo and 8 regional offices across Japan on May 

13, 2016.

On that day, a total of 160 employees from offices in 

Toranomon, Ichigaya and Akasaka participated and 

performed cleanup activities at areas around the offices 

approximately between 8 am to 10 am for 30 minutes. In 

addition, the "Kanagawa Kanzawagawa Clean Project," which 

has continued since 1993, was launched on the same day as 

part of the cleanup activity and was joined by a total of around 

250 people including board members of PLUS Furniture 

Company, employees working for PLUSLAND sites such as 

Maebashi Factory, PL Logistics Center and Otowa Club, as 

well as people from the Maebashi City Hall and local councils. 

From 3 pm to 5 pm, they collected around 450 kg of garbage.

Toranomon Of f ice and Akasaka Of f ice Cleanup 

Activity Schedule for FY2016

In FY2016, in addition to the "PLUS Nationwide Cleanup 

Activities" held on May 13, other cleanup activities were 

conducted at the Toranomon office which houses PLUS’ main 

office, and the Akasaka office which houses the PLUS Jointex 

Company.

Community Cleanup Activities

“Shiba district clean campaign” is an activity sponsored by the 

Shiba district life safety and environmental beautif ication 

activities Promotion Council, and the aim is to make Minato 

Ward in Tokyo a “Safe and clean town” and to create a town 

where people who live in the area can help each other.

The cleanup activity is held in turns in the areas around the 

Shinbashi and Uchisaiwaicho Stations, Toranomon and 

Kamiyacho Stations, and Hamamatsucho and Daimon 

Stations. A total number of more than 400 participants from 

local offices, town councils, associations, and elementary 

school PTA gathered on the streets and performed cleanup 

activities. PLUS has been a part of the campaign since 2015.

Participation in “Shiba district clean campaign—town with zero smoking on the streets!”

The "Chiyoda City Cleanup Activity" is jointly held by the 

Chiyoda City, the city residents, businesses and organizations 

in Chiyoda City on June 6 and November 6 (moved to Monday 

if they fall on Saturday or Sunday) every year. It is part of 

awareness promotion efforts activities pertaining to cleanup 

activities and environmental beautification. More than 8,000 

people including local residents, businessmen, school 

employees and local organization members join the activity 

every time. PLUS employees of the Ichigaya Office from the 

Ichigaya office have been a part of the activity since F2016.

Chiyoda City Cleanup Activity

2016 Shiba District Clean Campaign

Participation Date

June 3 (Friday) 　Vicinity of Toranomon Station and Kamiyacho Station

November 17 (Thursday)　Vicinity of Toranomon Station and

Kamiyacho Station

2016 Chiyoda City Cleanup Participation Date

June 6 (Monday): 12 people joined

Along Yasukuni Avenue between the Ichigaya Office and

Ichigaya Station

November 7 (Monday): 16 people joined

Along Yasukuni Avenue between the Ichigaya Office and Ichigaya

Station, and the Ichigaya Office, and Yasukuni Shrine South Entrance

October 14 (Friday) 　Akasaka Office

October 19 (Wednesday) 　Toranomon Office

Employees nationwide were blessed with beautiful weather 

and ambitiously worked on cleaning; they were so focused on 

it that they forgot about the time and ended up spending more 

time than scheduled.
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PLUS, which has major bases for the production of stationery and office supplies in Vietnam, has 

established scholarships and launched two programs for Vietnamese university students and 

elementary school students since 2013.

Expressing our gratitude for support over 
the years in Vietnam
Scholarships for Vietnamese Students

In 1995, the PLUS Group took the initiative of expanding its 

industry in Vietnam by establishing its full subsidiary in the 

country, PLUS Vietnam Industrial Co., Ltd. (hereinafter as PVI). 

Since then, as a manufacturing base for stationery and office 

supplies, PVI began by operating its factory in Bien Hoa (Dong 

Nai province) in 1996, followed by a series of factories in 2010 

and 2012. In the present, along with the 3 factories with more 

than 2,500 local employees, we have been providing support 

to  t h e  g r o w t h  o f  s t a t i o n e r y  b u s i n e s s  i n  t e r m s  o f  

manufacturing.

For this reason, we believe that the fruits of understanding and 

cooperation brought to us by the locals are entirely the reason 

why we were ab le to do we l l  a t  p romot ing bus iness 

developments in Vietnam.

The establishment of the scholarship in 2013 coincidentally 

took place on the 40th anniversary of Japan-Vietnam 

Friendship. To show our gratitude for the support given to us 

in Vietnam over the years, we have established scholarships in 

our desire to help produce talented young individuals in 

Vietnam.

Through our partnership with Aoyama Gakuin University, 

which is eager to accept students from foreign countries, we 

have launched two scholarship programs.; these are the 

"PLUS-AGU Vietnam Scholarship" for Vietnamese students 

studying at the university and the "PLUS Vietnam Scholarship" 

for elementary school students studying in Vietnam offered 

through PVI as a point of contact.
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PLUS Group continues to make efforts to be helpful at cultivating young talents in Vietnam who will be 

bearing the future.

"PLUS-AGU Vietnam Scholarship" Granting Ceremony

Since last year, 100 students have been selected in FY2016 

and scholarship granting ceremonies were held on August 26, 

2016 in Thong Nhat province and August 31 of the same year 

in Trang Bom province. Grade 1 to Grade 5 scholarship 

students from Dong Nai province were presented scholarship 

grant certificates and stationery gift sets which contained our 

correction tape and files, as well as assortments of 

confectioneries that were added last year upon proposal from 

our local staff.

Audience at the venue were entertained with singing and 

dancing by the children, and their representatives expressed 

their gratitude to us. Moreover, this scholarship campaign was 

also featured in local newspapers and on TV.

In FY2016, a total of three students (two students from 

University of Languages and International Studies - Vietnam 

National University, Hanoi; one student from Ho Chi Minh City 

University of Social Sciences and Humanities) were selected 

for the scholarship. The scholarship granting ceremony was 

held at our showroom "+PLUS" in Akasaka on Tuesday, 

November 15. Scholarship certificates were also presented to 

the recipients.

The three scholarship recipients talked to us about not only 

their feeling of gratitude towards the PLUS Group, but also 

their desire to study even further such as learning more about 

the Japanese culture and society, and their wish to know more 

about the Japanese people and their way of living, not to 

mention their interest in Japan and fluency in Japanese.

The scholarship recipients would like to make the best use of 

the many things they learned and experienced from their 

one-year stay in Japan after they return to Vietnam.

Hoang Thi Thuy Quyn (University of Languages and 
International Studies - Vietnam 
National University)

"I was very happy when I received 

that notice that I was selected to 

s tudy  i n  Japan.  I  am a im ing  to  

become an interpreter in the future. I 

began studying Japanese when I was 

in high school, but I really want to go to Japan to study there 

because I feel that my Japanese skills I learned in Vietnam are 

not enough. My other friends from Vietnam who are studying 

in Japan, work part-time jobs every day after classes just to 

earn their living expenses. Compared with their situations, I 

am very much blessed.

Recent ly, I  have heard that Japanese companies are 

improving on their scholarship programs. I believe that these 

kinds of scholarship support to promote friendly relations 

between Japan and Vietnam, and students who receive such 

an aid will grow to contribute to the two countries. Once again, 

thank you very much." (A partial excerpt from the original)

Aoyama Gakuin University’ s Support for Vietnamese 
Students "PLUS-AGU Vietnam Scholarship"
Number of scholars: 3 (period of study: 1 year)

Eligibi l i ty: V ietnamese fore ign students of Aoyama Gakuin 

University

*S tuden ts  f rom Un i ve r s i t y  o f  L anguages and 

International Studies - Vietnam National University and 

Ho Chi Minh City University of Social Sciences and 

Humanities, which have a student exchange program 

with Aoyama Gakuin University

Grant Amount: 3,000,000 yen (1,000,000 yen per recipient)

Start of Payment: September 2016

Aid for Elementary Schools in Vietnam
"PLUS Vietnam Scholarship"

Number of recipients: 100 in FY2016

Eligibility: Elementary school students in Dong Nai Province

*Every year we inform al l the selected e lementary 

schools in two distr icts of the Dong Nai province 

through the V ietnam Assoc iat ion for Promot ing 

Education of our scholarship program. Students who 

are eligible for scholarships are selected based on 

scholarship management rules established by PVI and 

scho larsh ip grant ing ceremonies are he ld upon 

cooperation with the Vietnam Association for Promoting 

Education.

Benefits: 2 million dong/per student (Japanese yen equivalent: 

approximately 10,000 yen)

PLUS stationery gift set (correction tape, file, etc.) and 

assortments of confectioneries

Start of Payment: September 2016

"PLUS Vietnam Scholarship" Granting Ceremony
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Please tell us about what led 
you to take a childcare leave 
(hereinafter, "leave"). 
Nakagawa: "I originally wanted to take the 

leave once my chi ld was born. I was 

aware that two male employees at the 

c o m p a ny  h a d  a l r e a d y  t a ke n  t h e i r  

ch i ldcare leave. S ince Mr. Unayama 

directly asked me about it, I was thinking 

that it would be no problem to take that 

kind of leave at PLUS."

Unayama: "Taking the leave around half a 

year before my chi ld is due began to 

cross my mind. At a seminar, I heard 

someone say that it is important for men 

to be able to take a childcare leave in 

order to foster a society where women 

can take active roles. It piqued my interest 

and whi le I was look ing over severa l 

books, I finally decided to take my own 

leave as well."

Hatakeyama: "I took my leave when my 

third chi ld was born. Since my older 

chi ldren were enrol led in e lementary 

school, my wife could not take with them 

to her parent’ s house even if we decided 

to give bir th in her home town. Then, I 

thought about taking a leave so that I 

could take care of my children. At that 

time, Mr. Matsumura, my colleague who 

was working in the same department, 

was already on a childcare leave, so I 

suppose the company was a l ready 

offering an environment where men could 

easily take their childcare leaves."

Unayama: "After all, such precedents are 

indeed encouraging."

Matsumura : " I was a super ior of Mr. 

Hatakeyama at that t ime. You took a 

leave, so you can’ t say ‘no’ to your junior 

associate, right? 

I took the leave when my fourth child was 

born. My e ldest chi ld was in second 

grade, while my youngest children were 

two-year-old twins. In fact, I wanted to 

take a leave when the twins were born. I 

learned one to two months before their 

bir th that I would not receive a salary 

during the leave from the company even 

though I could take one ( *1) . For that 

reason, I gave up my thoughts of taking 

the leave and I got a permission to work 

from home for two months instead. Since 

I had that kind of experience, I started to 

make preparations to take the leave a 

long time before my four th chi ld was 

born."
*1 If an employee meets certain requirements such 

as not receiving wages during a childcare leave, 
he/she would be paid "childcare benefits" from 
his/her employment insurance. Until March 2014, 
the payout rate during the childcare leave was 
50% of a monthly salary before the start of the 
leave and it was then raised to 67% in April of the 
same year. In comparison with the take-home pay 
provided to an employee, 80% of the salary paid 
before the childcare leave now is provided.

About Life During Childcare 
Leave 
Nakagawa: "I heard that women should 

move as little as possible right after giving 

birth, so after my wife gave birth, I took 

charge of giving milk to my child, I gave 

milk, changed diapers, and did all the 

housework f rom house cleaning and 

cooking."

Unayama: "Same with Mr. Nakagawa, I 

prepared meals and did all the washing 

the laundry and cleaning for the f i rst 

m o n t h .  W h e n  m y  w i f e  w a s  p a s t  

postpartum (*2) and was able to take her 

share of doing household duties and 

taking care of our children, we heard that 

getting a child enrolled in a daycare was 

dif f icult, and we star ted to look for a 

daycare. We found out about the needs of 

going to orientation for enrollment during 

the day and the city hall and I felt it was 

impossible for my wife to do them all by 

herself."
*2 Resting period of 1 to 2 months after childbirth

Hatakeyama: "I have a vague memory 

about how I did myself because it was a 

long time ago, but I mostly did housework 

too. Doing housework took more time 

than I expected and I remember that I felt 

my  d ays  we re  o c cu p i e d  by  a l l  t h e  

household chores and nothing else."

Matsumura: "I took the leave not for my 

newborn child, but to look after my three 

older children. When my eldest child’ s 

summer vacation started, I took three of 

my children out to play. I imagined without 

me, my wife would have had to stay home 

with the baby and so would my older 

children. It was a good thing that I was 

able to take the leave and save my wife 

and children from feeling stressed out."

Were there any changes in 
your working habit before and 
after taking your leave?
Nakagawa: "I got in the habit of going 

home immediately if there is nothing after 

work. I became more determined to finish 

the day’ s work before dismissal as much 

as possible."

Unayama: "Same here."

Hakateyama: "Besides helping my wife 

with the housework, wanting to see my 

children is one big factor why I go home 

early. I do my best to get home before my 

children’ s bedtime if I know I can make it, 

but I end up continuing to work if I don’ t 

make it in time."

Matsumura: "The birth of my first child 

m a d e  m e  w a n t  t o  h a v e  a  s h o r t e r  

commuting time, so I decided to quit my 

job and entered PLUS. I took care of my 

kids after I woke up and before going to 

work and I helped my wife on days when I 

could go home early. On days when I 

could not go home, I asked my wife to do 

the chores, and this kind of lifestyle was 

natural for me, so I don’ t think things 

have changed at all even after I took the 

leave."

What do you think we need to 
do to encourage more male 
employees at PLUS to take 
childcare leaves?
Unayama: "There are many people who 

th ink that they do not receive sa lar y 

during the leave, so I think it would be 

better to tell them that it is okay to take a 

leave since they can get ‘childcare leave 

benefits’ ."

Nakagawa: "I also was prepared not to 

receive any income, either. However, I 

learned that I would be paid ‘childcare 

leave benefits’ after I decided to take the 

leave. I think that there are a lot of people 

l ike me who give up tak ing the leave 

without knowing that they are eligible to 

‘childcare leave benefits’ ."

Unayama: "I think that taking childcare 

leaves may have something to do with an 

employee’ s type of occupation. I think 

that taking leaves is relatively easier at the 

department where I belong to since we 

don’ t really have to handle customers. 

On the other hand, it must be quite hard 

for people in the sales depar tment to 

make a dec is ion of tak ing the leave 

because they have to think about the 

customers they are in charge of. I hope 

the company would take measures to 

solve the problem. Taking the leave is 

a l l o w e d  a s  f a r  a s  t h e  s y s t e m  i s  

concerned, but it would be a waste if they 

could not actually do so because of their 

work schedule."

Hatakeyama: "If people find taking a leave 

for a long time dif f icult, then I think it 

would be better for them to be able to 

divide it into shorter periods. Returning to 

work is difficult for women, so it would be 

better for men to take the leave and look 

after their child to help their wives."

Matsumura: "When reporting to a superior 

that you are expecting a child, I think it 

would be better if compliance manual for 

superiors contains a point to note that the 

superiors have to ask them if they want to 

take a childcare leave."

Nakagawa: "Taking the leave is taken for 

granted for women, so it would be better 

fo r  me n to  go  th rough ve r i f i c a t i on  

procedures."

Would  you  l i ke  to  t ake  a  
childcare leave again if you 
were given the opportunity?
Nakagawa: "Of course! I am thinking of 

taking one next time for 3 to 6 months."

Unayama: "I would like to take a leave 

also. I took my leave right after my child 

was born and if I was given that kind of 

opportunity again, I’ d like to take it at a 

proper timing so that my wife could return 

to her work smoothly. During my leave, 

taking my child outside in a stroller and 

have a walk in the park together with my 

fam i l y  on  a  sunny  week day  was a  

precious moment for me. I want people 

around me to experience that k ind of 

feeling and I hope I could spend that kind 

of time again."

Hatakeyama: "I think I would not have 

another chance, though I am eager to 

take one because it will be a chance for 

me to spend time together with my older 

children that I wouldn’ t be able to if I was 

working."

Matsumura: "If I have the chance, I will 

take one for sure. I wish more and more 

people would take the leave so that they 

could spend time with their family as 

much as possible."

Last ly,  p lease share your 
m e s s a g e s  w i t h  m a l e  
employees who are thinking of 
taking a childcare leave in the 
future.
Matsumura: "I think it is better to try to 

talk to your boss first because you must 

have a lot of questions as to where you 

star t in the f i rst p lace. You fami ly is 

irreplaceable. Think about that and do 

what only you can do. Good luck."

Hatakeyama: "Parenting is a long and 

hard road, and doing it together with your 

wife is a must. Please go ahead and take 

a childcare leave because you will be able 

to  s p e n d  m o re  t i m e  t a l k i n g  a b o u t  

cooperation with your wife as well."

Unayama: "If you are weighing on whether 

to take the leave or not, I suggest you take 

it. It’ s not only for your child’ s sake, but 

also for your wife who is your partner. It 

also leads to women having a bri l l iant 

standing in society. PLUS is the place 

where everyone can take a chi ldcare 

leave, so it is up to you to do it or not."

Nakagawa: "Don’ t think twice. Take one! 

Nothing else [laughs]. I understand that 

tak ing one w i l l  not  be an easy task 

b e c a u s e  o f  yo u r  j o b,  b u t  yo u  c a n  

supposedly do it because childcare leave 

exists as a ‘system’ . If you wish to take 

one, do it without thinking twice."

Round-table Discussion for PLUS Group Male 
Employees Who Took Childcare Leaves
More Childcare Leave for PLUS Male Employees!
Male employees at PLUS Group began taking childcare leaves in 2008 and we are currently 

working on creating an environment where parenting will be easier not only for our female 

employees, but also for our male employees. Four of our male employees shared their stories 

today about their experiences during their childcare leaves.

Corporate Headquarters
Legal Affairs and Intellectual Property 
Office, Management Department

Moyuru Nakagawa
Childcare Leave Period
December 2016 to January 2017 (a 
month and a half)

Stationery Company
Marketing Department, Vision Operation 
Division

Masanobu Hatakeyama
Childcare Leave Period
March to April 2013 (one month)

PLUS Furniture Company Marketing 
Division

Hirotaka Unayama
Childcare Leave Period
March to September 2016 (six months) 
and December 2016 to January 2017 
(one month and a half)

Stationery Company
Sof t wa re Des ign D i v i s ion,  V i s ion 
Operating Division

Akio Matsumura
Childcare Leave Period
June to August 2009 (three months)
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was already on a childcare leave, so I 

suppose the company was a l ready 

offering an environment where men could 

easily take their childcare leaves."

Unayama: "After all, such precedents are 

indeed encouraging."

Matsumura : " I was a super ior of Mr. 

Hatakeyama at that t ime. You took a 

leave, so you can’ t say ‘no’ to your junior 

associate, right? 

I took the leave when my fourth child was 

born. My e ldest chi ld was in second 

grade, while my youngest children were 

two-year-old twins. In fact, I wanted to 

take a leave when the twins were born. I 

learned one to two months before their 

bir th that I would not receive a salary 

during the leave from the company even 

though I could take one ( *1) . For that 

reason, I gave up my thoughts of taking 

the leave and I got a permission to work 

from home for two months instead. Since 

I had that kind of experience, I started to 

make preparations to take the leave a 

long time before my four th chi ld was 

born."
*1 If an employee meets certain requirements such 

as not receiving wages during a childcare leave, 
he/she would be paid "childcare benefits" from 
his/her employment insurance. Until March 2014, 
the payout rate during the childcare leave was 
50% of a monthly salary before the start of the 
leave and it was then raised to 67% in April of the 
same year. In comparison with the take-home pay 
provided to an employee, 80% of the salary paid 
before the childcare leave now is provided.

About Life During Childcare 
Leave 
Nakagawa: "I heard that women should 

move as little as possible right after giving 

birth, so after my wife gave birth, I took 

charge of giving milk to my child, I gave 

milk, changed diapers, and did all the 

housework f rom house cleaning and 

cooking."

Unayama: "Same with Mr. Nakagawa, I 

prepared meals and did all the washing 

the laundry and cleaning for the f i rst 

m o n t h .  W h e n  m y  w i f e  w a s  p a s t  

postpartum (*2) and was able to take her 

share of doing household duties and 

taking care of our children, we heard that 

getting a child enrolled in a daycare was 

dif f icult, and we star ted to look for a 

daycare. We found out about the needs of 

going to orientation for enrollment during 

the day and the city hall and I felt it was 

impossible for my wife to do them all by 

herself."
*2 Resting period of 1 to 2 months after childbirth

Hatakeyama: "I have a vague memory 

about how I did myself because it was a 

long time ago, but I mostly did housework 

too. Doing housework took more time 

than I expected and I remember that I felt 

my  d ays  we re  o c cu p i e d  by  a l l  t h e  

household chores and nothing else."

Matsumura: "I took the leave not for my 

newborn child, but to look after my three 

older children. When my eldest child’ s 

summer vacation started, I took three of 

my children out to play. I imagined without 

me, my wife would have had to stay home 

with the baby and so would my older 

children. It was a good thing that I was 

able to take the leave and save my wife 

and children from feeling stressed out."

Were there any changes in 
your working habit before and 
after taking your leave?
Nakagawa: "I got in the habit of going 

home immediately if there is nothing after 

work. I became more determined to finish 

the day’ s work before dismissal as much 

as possible."

Unayama: "Same here."

Hakateyama: "Besides helping my wife 

with the housework, wanting to see my 

children is one big factor why I go home 

early. I do my best to get home before my 

children’ s bedtime if I know I can make it, 

but I end up continuing to work if I don’ t 

make it in time."

Matsumura: "The birth of my first child 

m a d e  m e  w a n t  t o  h a v e  a  s h o r t e r  

commuting time, so I decided to quit my 

job and entered PLUS. I took care of my 

kids after I woke up and before going to 

work and I helped my wife on days when I 

could go home early. On days when I 

could not go home, I asked my wife to do 

the chores, and this kind of lifestyle was 

natural for me, so I don’ t think things 

have changed at all even after I took the 

leave."

What do you think we need to 
do to encourage more male 
employees at PLUS to take 
childcare leaves?
Unayama: "There are many people who 

th ink that they do not receive sa lar y 

during the leave, so I think it would be 

better to tell them that it is okay to take a 

leave since they can get ‘childcare leave 

benefits’ ."

Nakagawa: "I also was prepared not to 

receive any income, either. However, I 

learned that I would be paid ‘childcare 

leave benefits’ after I decided to take the 

leave. I think that there are a lot of people 

l ike me who give up tak ing the leave 

without knowing that they are eligible to 

‘childcare leave benefits’ ."

Unayama: "I think that taking childcare 

leaves may have something to do with an 

employee’ s type of occupation. I think 

that taking leaves is relatively easier at the 

department where I belong to since we 

don’ t really have to handle customers. 

On the other hand, it must be quite hard 

for people in the sales depar tment to 

make a dec is ion of tak ing the leave 

because they have to think about the 

customers they are in charge of. I hope 

the company would take measures to 

solve the problem. Taking the leave is 

a l l o w e d  a s  f a r  a s  t h e  s y s t e m  i s  

concerned, but it would be a waste if they 

could not actually do so because of their 

work schedule."

Hatakeyama: "If people find taking a leave 

for a long time dif f icult, then I think it 

would be better for them to be able to 

divide it into shorter periods. Returning to 

work is difficult for women, so it would be 

better for men to take the leave and look 

after their child to help their wives."

Matsumura: "When reporting to a superior 

that you are expecting a child, I think it 

would be better if compliance manual for 

superiors contains a point to note that the 

superiors have to ask them if they want to 

take a childcare leave."

Nakagawa: "Taking the leave is taken for 

granted for women, so it would be better 

fo r  me n to  go  th rough ve r i f i c a t i on  

procedures."

Would  you  l i ke  to  t ake  a  
childcare leave again if you 
were given the opportunity?
Nakagawa: "Of course! I am thinking of 

taking one next time for 3 to 6 months."

Unayama: "I would like to take a leave 

also. I took my leave right after my child 

was born and if I was given that kind of 

opportunity again, I’ d like to take it at a 

proper timing so that my wife could return 

to her work smoothly. During my leave, 

taking my child outside in a stroller and 

have a walk in the park together with my 

fam i l y  on  a  sunny  week day  was a  

precious moment for me. I want people 

around me to experience that k ind of 

feeling and I hope I could spend that kind 

of time again."

Hatakeyama: "I think I would not have 

another chance, though I am eager to 

take one because it will be a chance for 

me to spend time together with my older 

children that I wouldn’ t be able to if I was 

working."

Matsumura: "If I have the chance, I will 

take one for sure. I wish more and more 

people would take the leave so that they 

could spend time with their family as 

much as possible."

Last ly,  p lease share your 
m e s s a g e s  w i t h  m a l e  
employees who are thinking of 
taking a childcare leave in the 
future.
Matsumura: "I think it is better to try to 

talk to your boss first because you must 

have a lot of questions as to where you 

star t in the f i rst p lace. You fami ly is 

irreplaceable. Think about that and do 

what only you can do. Good luck."

Hatakeyama: "Parenting is a long and 

hard road, and doing it together with your 

wife is a must. Please go ahead and take 

a childcare leave because you will be able 

to  s p e n d  m o re  t i m e  t a l k i n g  a b o u t  

cooperation with your wife as well."

Unayama: "If you are weighing on whether 

to take the leave or not, I suggest you take 

it. It’ s not only for your child’ s sake, but 

also for your wife who is your partner. It 

also leads to women having a bri l l iant 

standing in society. PLUS is the place 

where everyone can take a chi ldcare 

leave, so it is up to you to do it or not."

Nakagawa: "Don’ t think twice. Take one! 

Nothing else [laughs]. I understand that 

tak ing one w i l l  not  be an easy task 

b e c a u s e  o f  yo u r  j o b,  b u t  yo u  c a n  

supposedly do it because childcare leave 

exists as a ‘system’ . If you wish to take 

one, do it without thinking twice."
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The “environmental 
optimum” that PLUS Group is 
aiming for is to rebuild our business to be more rational 
and simple, by removing redundant activities in all areas 
from the procurement of raw materials, right up to 
production, sales, delivery, and recovery.

What we can do 
for the 

environment

Environmental management
Based on the environmental management "PLUS Group 
Environmental Philosophy and Environmental Policy", we 
strive to grasp the environmental impact of our business 
activities while engaging in a variety of environmental 
conservation activities.

Measures against global warming
In order to realize a low-carbon society, we are making 
efforts to counteract global warming, including the 
promotion of energy conservation activities in our offices 
and factories.

Resource conservation and recycling
In order to contribute to the realization of a recycling-oriented 
society, at PLUS Group we proactively promote the 3R 
concept through the products and services we offer.

Environmentally friendly products
We actively promote environmental compatibility in our 
products most likely to come into contact with our customers.

In harmony with nature
In order to realize a society in harmony with nature, we 
consider and make efforts to preserve what remains of 
nature and the many and varied creatures along with their 
natural environments.

We comply with environmental laws and other requirements 
agreed to by our company, and where necessary we also 
establish independent standards in an effort to prevent 
environmental pollution.

Regulatory compliance and 
pollution prevention

In order to provide 
safe and re l iab le 
products and services for our customers, the 
quality control and quality assurance personnel in 
each company work together with other related 
departments to strengthen our quality improvement 
init iatives.

Quality control
We strive to provide safe and reliable products and services 
based on the PLUS Group Quality Charter and Quality 
Policy.

Information Security Management
We have acquired the Privacy Mark and are committed to 
the protection of personal information.

Personal information protection
We carry out information security provisions based on the 
Information Security Basic Regulations.

Communication with customers
We respond to customer inquiries, suggestions and 
requests promptly, appropriately, courteously and 
wholeheartedly, and strive to solve our customers’ 
problems.

What we can do 
for our suppliers 
and customers

CSR(Environment, Society)
The CSR of PLUS Group is to embody the PLUS Group corporate 

philosophy to realize a sustainable society, and to contribute to the solving of 

social issues through day-to-day business activities.

Corporate Social Responsibility
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We are engaged in 
var ious in i t iat ives to 
create a workplace where everyone can work 
happi ly  and demonstrate the i r  abi l i t ies to the 
fu l lest ,  i r respect ive of  gender,  age or nat ional i ty .

We work to enhance our HR system and education system 
to create a workplace where everyone can work together 
happily and demonstrate their abilities to the fullest.

Work-Life Balance
We are working to enhance our internal system to support 
child care and nursing care in order to achieve a better 
Work-Life Balance Plan. 

Safety and health
We strive to create a safe and healthy working 
environment for everyone who works here together.

Prevention of harassment
We aim to prevent harassment in the workplace and 
create a working environment where everyone can 
work comfortably.

Human resources exchange and 
development

What we can do 
for our 
co-workers

We believe it is necessary to strive to work together with our 
business partners to ensure mutual understanding 
regarding quality improvement and environmental 
protection.

Our relationship 
with our suppliers and customers is 
one of cooperative business partnerships on an equal 
level. We work to deepen mutual understanding with our 
partners and build a relationship of mutual trust, and 
ensure just and fair transactions through better 
partnerships.

Fair competition and trade
We work to comply with the Anti-Monopoly Law and 
Subcontract Act in order to ensure fair competition and 
trading.

What we can do 
for our suppliers 
and customers

Communication with business 
partners

As a member of  
our local  communit ies,  
we work to make var ious contr ibut ions to society 
through our business,  act iv i t ies inc luding 
donat ing products and cont inu ing to prov ide 
support  for  the Great East Japan Earthquake.

What we can do 
for the 
community

>>> http://www.plus.co.jp/csr/
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